A WRIGLEY SERIES LECTURE

THE BUSINESS STRATEGY
OF CLIMATE CHANGE

Presented by the Wrigley Lecture Series on Sustainability, Co-Hosted by the W.P. Carey School of Business
and the National Center of Excellence on SMART Innovations

In this talk, Professor Hoffman will discuss the business
implications of climate change: why and how companies
should be paying attention to the issue. In a nutshell,
climate change should be regarded as a market shift,

one that will create winners and losers. In fact, business
executives can be completely agnostic on the science of the
issue and still see it as one of business concern. Professor
Hoffman will present the results of several studies that look
into the strategies companies are using to address this issue
and attempt to integrate it into their business strategy.
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