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CLIMATE CHANGE CASUALTY

CLIMATE
CHAOS

Wednesday, October 1, 14



@ParkHowell

The Story Cycle
How to craft and tell compelling stories that sell. 
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CHIEF STORYTELLING OFFICER
Own the boardroom, break room, chat room, and living room
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We tell stories to make sense 
of the world around us.
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Behind every great brand
stands a great story
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“Don’t tell me to save
  water. Show me how.”
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GLOBAL 
WARMING

Sustainability

Resiliency
Carbon offsets

LEED
Circular economyNatural Capital

Triple Bottom Line

Carbon Footprint
Adaptive capacity

Greenhouse Gases
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(DATA + CONTEXT + METAPHOR) x STORY = MEANING
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“The human mind
  yields helplessly
  to the suction of
  story.”              
                       - Jonathan Gottschall
                          The Storytelling Animal
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What Makes For A Great Story?
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To Be Continued...

Special World

Ordinary World

The Moral Of
Your Story

Victory Is At Hand!

The Road Of Trials

Enter The Mentor

Villains, Fog & Crevasses

The Call To Adventure

What’s At Stake?

Who’s Your Hero?

Where In The World Have You Been?

The Story Cycle
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MoralSuccessJourneyMentorObstaclesIncidentGoalsAudienceBackstory Ritual

ACT I ACT II ACT III

The Story Cycle
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Beginning Middle End
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Act I
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Where In The World 
Have You Been?

1
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Who’s Your Hero?
2
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Alarmed Concerned Cautious

Disengaged Doubtful Dismissive
Source: Anthony Leiserowitz et al. “Global Warming’s Six Americas,” Yale Project on Climate Change/George Mason University Center for Climate Change Communication, May 2011
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Notes:

Name: ___________________________________________________________ 

Key responsibilities: _______________________________________________

What they value: __________________________________________________

What they want: __________________________________________________

What stands in their way: __________________________________________

Place(s) mostly likely to find information: ____________________________

__________________________________________________________________

Preferred Communication Channel(s): _______________________________

__________________________________________________________________

Days/times most likely to consume content: _________________________

__________________________________________________________________

Role in decision process to buy-in to your initiative: ___________________

__________________________________________________________________

Buying Behavior
[ ] Aspirational
[ ] LOHAS
[ ] Naturalite
[ ] Conventional
[ ] Drifter
[ ] Unconcerned

Background:
Age Range: _______________________________________
Family Status: _____________________________________
Job Title: _________________________________________
Income: ___________________________________________
Hobbies: __________________________________________

Audience Segment:
Psychographic
[ ] Alarmed
[ ] Concerned
[ ] Cautious
[ ] Dismissive
[ ] Doubtful
[ ] Disengaged

Adoption Curve
[ ] Innovator
[ ] Early Adopter
[ ] Early Majority
[ ] Late Majority
[ ] Laggard

Story Cycle Persona Card

Place image
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What’s At Stake?

3
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The Call To Adventure

4
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Images from left to right courtesy of Davidd, Steven Deploy, and Paul VanDerWerf, Creative Commons

Being vs Becoming
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Villains, Fog And 
Crevasses

5
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Enter The Mentor
6

Wednesday, October 1, 14



The Road Of Trials

7
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Victory Is At Hand!

8
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The Moral Of 
Your Story

9
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To Be Continued...

10
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“Ultimately, ritual gives emotionally potent meaning 
  to otherwise mundane behavior, and uses it to 
  create genuine and lasting brand loyalty.”

- Jon Howard
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parkhowell.com parkandco.com

leadershipinsustainability.asu.edu

park@parkandco.com
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- Joseph Campbell

“We’re not on our journey to 
save the world but to save 
ourselves. And in doing that 
you save the world.” 
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What’s Your Story?
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